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FOR IMMEDIATE RELEASE

HISTORYMIAMI OFFERS FREE ADMISSION AS PART OF 
SMITHSONIAN MAGAZINE’S SEVENTH ANNUAL MUSEUM DAY
Unique opportunity to see our latest temporary exhibition, Aviation in Miami: 
The First 100 Years
MIAMI, FL (September 16, 2011) – On Saturday, September 24, 2011, HistoryMiami will participate in the seventh annual Museum Day.  HistoryMiami will join participating museums and cultural institutions nationwide to open their doors free of charge to all visitors who download the Museum Day Ticket from Smithsonian.com. Museum Day is a celebration of the dissemination of knowledge to anyone and everyone interested, without a price tag, emulating the free admission policy of the Smithsonian Institution’s Washington, D.C.-based facilities. 
With support from CITGO, Museum Day 2011 is poised to be the largest to date, outdoing last year’s record-breaking event.  In 2010, museum goers downloaded 227,747 tickets resulting in more than 500,000 museum-goers visiting over 1,300 venues in all 50 states, Washington, D.C. and Puerto Rico. 

HistoryMiami visitors will get the opportunity to enjoy a limited engagement exhibition, Aviation in Miami: The First 100 Years and Souvenirs Maps and Plates of Florida as well as the permanent exhibition, Tropical Dreams: A People’s History of South Florida.
This year Susan G. Komen for the Cure® is participating in Museum Day and museum visitors will be encouraged to donate to this leading global breast cancer organization.

The Museum Day Ticket is available to download at www.smithsonian.com/museumday. A list of participating museums is available at http://www.smithsonianmag.com/museumday/venues/.  Visitors who present the official pass will gain free admission for two people to participating museums and cultural venues. One ticket is permitted per household, per email address.   For more information about Smithsonian magazine Museum Day 2011 and links to participating museums’ and supporters’ sites, please visit www.smithsonian.com/museumday.
About Smithsonian Media

Smithsonian Media comprises Smithsonian magazine, Air & Space, goSmithsonian, Smithsonian Media Digital Network and the Smithsonian Channel. Smithsonian Media’s flagship publication, Smithsonian magazine, is one of the nation’s largest magazines with a circulation of more than 2 million and nearly 7 million readers. Smithsonian Media is a division of Smithsonian Enterprises, the revenue-generating business unit of the Smithsonian Institution. The Smithsonian Institution is the world’s largest museum and research complex consisting of 19 museums and galleries, the National Zoological Park and nine research facilities. Approximately 30 million people from around the world visited the Smithsonian in 2010.

About HistoryMiami
HistoryMiami is the premier cultural institution committed to gathering, organizing, preserving and celebrating Miami’s history as the unique crossroads of the Americas. We accomplish this through exhibitions, city tours, education, research, collections and publications. Visit us at 101 West Flagler Street in downtown Miami. Learn more at historymiami.org. 
If you need a sign language interpreter, or materials in accessible format, please call 305-375-5379 or email: accessibility@historymiami.org.
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